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We are in the third phase of our sponsorship journey in the UK.

Building towards the rebrand Driven to do better positioning Simple Personal Fair
Santander 

UK 

Rebrand

More ideas 

for your 

money

Together. 

We are Santander.

Driven to 

do better.

Simple 

Personal 

Fair
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We have a clear purpose that guides all that we do, within banking and beyond.

Service

Products

Experiences

CSR

Community

Sponsorship

to help 

people & 

businesses 

prosper
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A new red icon for 

London from 

February 27th 2015
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Brand Visibility Profile Engagement
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“We know that a cycle hire scheme provides mobility to more people so they can embrace the 

opportunities around them that could shape their future. And it does it in an accessible, healthy 

and socially responsible way.”

Nathan Bostock, CEO, Santander UK

Active Partnership 
not

Passive Sponsorship
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It is about working as one team, with a consistent message...
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… It is about helping the community feel a sense of ownership…

 6 x designs

 Each feature an 

historic and a modern 

landmark of London

 Invoking pride 

amongst Londoners 

for their city, their 

scheme

 Released one by one, 

week by week

 Competition for people 

to find each design 

and share it using 

#SantanderCycles
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… It is about a shared vision for helping enhance the experience…
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… and recognising that diverting ‘marketing’ funds to infrastructure development 
can be just as valuable in telling the story.
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It is about going beyond the functional to excite and inspire.
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It is about prompting people about how they can benefit in a relevant way…
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… and getting out on street to engage and support.
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It is about the right partnerships to tell the right story…
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… and making the offer appealing.
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But don’t forget it is also supposed to be fun.



Next stop Milton Keynes…



Thank you


